
Individually wrapped
grab-n-go solutions as

diverse as those you serve.  

Individually wrapped grab-n-go product portfolio for 
Healthcare and College & University operators.

https://www.tysonfoodservice.com/


Be a leader and meet consumer demand for
individually wrapped grab-n-go o�erings.

With consumers becoming less tied down to traditional mealtimes or sit-down occasions, it’s more 
important than ever to o�er convenient solutions that will fit into their busy on-the-go lifestyle along 
with the delicious taste and quality ingredients they demand. 

Snacking
As consumers have moved toward a 
24/7 lifestyle, it’s created a great 
opportunity to increase satisfaction 
and drive additional sales at o� peak 
times. Now you can meet consumers 
where they are—mid-morning, 
mid-afternoon, late-night and 
anytime in between with irresistible 
on-the-go options.

Studies show that 
PREMIUM 
INGREDIENTS & 
SINGLE-SERVE 
PACKAGING 
are important to 
consumers when making 
purchasing decisions.1

OF CONSUMERS
rank snacks high in protein as the 
#1 attribute when choosing a snack.2

49%

OF CONSUMERS
say they snack between meals 
at least once a day.2

74%

Breakfast
Breakfast has moved beyond 
morning and now o�ers new 
opportunities at every daypart. 
We can help you better serve 
consumers who are pressed for 
time and often want portable, 
high-protein options 
throughout the day.

of consumers enjoy 
eating breakfast foods at 
non-traditional times.3

of breakfast eaters rank 
protein as the top attribute 
for breakfast foods.4

46% 64%

1/3 OF CONSUMERS AGREE
it’s important for operators to o�er portable 
packaging for breakfast items.5

Sandwiches

We’ve refreshed our entire 
sandwich portfolio to help ensure 
you’re o�ering on-trend products 
that will stand out and satisfy all 
your consumers. With our latest 
updates, you’ll find new products, 
packaging and designs—all 
created to help you convey the 
high quality experience sandwich 
lovers will, well, love.

Sandwiches are a diet 
staple with a majority 
of consumers 
purchasing them

are ranked #2 with consumers (47%)  
as preferred breakfast dishes.5

say the ease of eating sandwiches 
on the go is a top driver for 
purchasing sandwiches.6

35% OF CONSUMERS

AT LEAST
ONCE A WEEK.6 BREAKFAST SANDWICHES



Jimmy Dean® Morning Combos
Each combo pack is ready to eat straight from the package or can be 
heated in under 30 seconds for a warm and tasty snack, anytime. 

Jimmy Dean Simple Scrambles® Breakfast Cups
Help fuel customers’ days with warm, irresistible breakfast options with 
18+ grams of protein per cup. Includes two real liquid eggs, real cheese 
and deliciously seasoned, fully cooked Jimmy Dean® meat. It’s everything 
needed for a complete breakfast!

Breakfast Sandwiches
As the #1 breakfast brand7, Jimmy Dean® o�ers a wide variety of grab-and-go 
favorites so you can brighten everyone’s day with great-tasting, protein-centered 
options. Or o�er Pierre® brand sandwiches featuring hearth-baked rolls and 
homestyle biscuits piled with perfectly seasoned meats and premium cheeses.

Warm Lunch and Dinner Sandwiches
Drive lunch and dinner sales with these convenient, satisfying options 
including burgers, chicken sandwiches, grilled cheese and more from 
Pierre®, Pierre Signatures® and Tyson® brands made with the irresistible 
flavors and quality ingredients customers love. With such a huge variety, 
you never have to serve the same experience twice.

Hillshire® Snacking Small Plates
Hillshire® Snacking Small Plates help you turn snacking into the 
sophisticated, on-the-go eating experience your customers are looking 
for. Packed with 14 grams of protein or more, these contemporary 
combinations of meat, cheese and toasted rounds satisfy anyone looking 
to break away from routine snacking.

Jimmy Dean® Breakfast Bowls
Everything patrons love about morning in one place. Our hearty breakfast 
bowls have multiple meat options, flu�y eggs, homestyle potatoes and 
real cheddar cheese to help energize your customers’ day.

Cold-Deli Lunch and Dinner Sandwiches
O�er the premium ingredients and fresh appeal of Hillshire Farm® 
brand, or o�er that made-from-scratch touch of Like Mom’s® brand with 
a fun note from Mom in every product. No matter which you choose, 
you can o�er a full sandwich portfolio featuring the flavors and protein 
options that are made with the deli-style quality customers seek out.

Hillshire Farm® Enrobed Sausage
Three classic flavor combinations come wrapped in a variety of soft 
and tender breads, packaged in branded, individually wrapped film, 
pre-baked and ready to heat and serve.

Every which way, any time of day. Individually wrapped grab-n-go favorites.

https://www.tysonfoodservice.com/products/handheld/small-plates/10000020181-20181
https://www.tysonfoodservice.com/products/handheld/stuffed-breadsticks/10000032550-32550
https://www.tysonfoodservice.com/products/breakfast/egg-based/10000065047-65047
https://www.tysonfoodservice.com/products/handheld/breakfast-protein/10000011495-11495
https://www.tysonfoodservice.com/products/breakfast/egg-based/10000070615-70615
https://www.tysonfoodservice.com/products/breakfast/breakfast-sandwiches/10000011859-11859
https://www.tysonfoodservice.com/products/handheld/burgers/10000097721-97721-12310
https://www.tysonfoodservice.com/products/handheld/sandwiches/10000051148-51148-301048-012-1


Awareness is a critical factor in helping you drive 
business, especially when we are looking to grow 
revenue at non-traditional dayparts. From breakfast 
all day, to late night snacking, to sta� nourishment, 
whatever you would like to feature, we can provide 
you with promotional materials to drive awareness 
and excitement.

We’re able to offer customizable tools that are 
always ready to support you. Contact your Tyson 
Foodservice sales representative to order signs, 
banners, and an assortment of other tools you can 
customize with your logo or other information 
specific to your operation. 

OUR EQUIPMENT PROGRAM
Power up your business with the comprehensive Tyson Foodservice 
Equipment & Merchandising Program. With a complete selection of 
the latest equipment, high-impact merchandising, as well as 
lucrative o�ers and rebates, it delivers everything you need to o�er 
more from the brands customers love. 

Learn more at: 
https://tysonfoodservice.fcipros.com/

JOIN REAL REWARDS CAFE®

Earn points and rewards for qualifying Tyson Foodservice purchases with this 100% 
free loyalty program designed for self-operated healthcare and college & university 
foodservice operators like you. For more information, visit realrewardscafe.com.

Contact your Tyson Foodservice Representative, Broker, Distributor Sales Representative or visit 
TysonHealthcare.com or TysonCollegeandUniversity.com for more information.

Support from Tyson Foodservice to help 
build your grab-n-go business.

©2020 Tyson Foods, Inc. Trademarks and registered trademarks are owned by Tyson Foods, Inc. or its subsidiaries, or used under license.
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MARKETING AND PROMOTIONAL MATERIALS
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